Rhetorical Analysis Chart ENG 1272 1

	A Flexible Tool for Rhetorical Analysis
	Exact quote from the text that shows the author’s persuasive strategies:
	Your explanation/analysis of how these quotes succeed in persuading the audience (or not):

	Author(s): Who’s responsible for writing this text? 
Who else has a hand in the creation and delivery of this text?

What credibility (ethos—background, character, image, reputation)—does the author bring to the situation?

How exactly does the author establish their credibility? What do they tell their audience to appear credible? Are they from a specific field? Do they work to prove they care about your class/major? Does the writer use the proper language for the audience they are addressing? 

Does the author make an emotional (pathos) appeal to the audience use emotional language, word choice, images, or personal stories to connect to their audience or show they care about the audience?
What logical (logos) appeals does the writer make? Do they use specific examples, quotes, proof from experts, interviews, images, videos, charts, data, statistics, or facts?


	
	

	Audience(s): Who’s responding to the text? Who do you think is the intended audience? Why?

Are there secondary audiences that might also read this text? Who might also unintentionally encounter it?

Where and why might the audience read the text? What factors might affect the way they read it?

What range of roles is the audience likely to play while reading the discourse, and how might those roles differ from the ideal role the author wants them to play?

	
	 

	Topic: What is the text about? What is its subject matter? 

What subjects and issues does the text address—both on the surface and deep down?  

What values are at stake? 

What problems, questions, or conflicts does it raise?


	
	

	Purpose: What is the “matter” and motivation of the text?
Why is the text needed now? Why does it matter? 

What event, occasion or other factor has prompted the text?  

Why are the problems, questions, or conflicts it addresses important?

What are the aims, goals, or desired outcomes of the text?
	
	


	Constraints: What outside contextual factors might help or keep the author from getting their message to the audience?  

Does the rhetorical situation or genre restrict the text’s length, structure, appearance, style, word choice, etc.?

Contextual factors could be local, national, or global, and they could include location, history, culture, morality, religion, politics, economics, place of publication, events, people, traditions, prevailing attitudes, laws, medium of publication, time constraints, etc.


	
	



